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g Drug Te sting in Your Living Room

Sales Rise for Kits That Detect
Pot, Eestasy and Cocaine;
Getting a Hair Sample

happen. ]

Sometimes it's first thing in the morning.
Sometimes it's after she comes home from a
friend’s house at night. Once it happened when one
of her best friends was over and the two were
sitting quietly at the computer. No matter what
she’s doing, 15-year-old Taylor Hancock knows at
any moment there is a

S HE IS NEVER QUITE SURE when it will

FAMILY chance her mother will
hand her a plastic cup,

MATTERS send her fo the bathroom
By Hilary Stout to urinate in it, then dip

little tabs into the liquid
to check whether the ninth-grader has been using
drugs. ;

Taylor’s mother, Jan, buys home drug-testing
kits in bulk, either on the Web or at a local phar-
macy in Phoenix, to use on Taylor and her 18-year-
old brother, Hunter. Sometimes the kids are clean.
Other times they test positive and Ms. Hancock
punishes them. After a test indicated Taylor had
smoked marijuana last summer, her mother
barred her from going on a long-planned trip to

Store shelves
offer a
growing

array of
at-home
drug tests.

R

Florida with a friend’s family.

Worrying and wondering is part of the paren-
tal condition: Is she doing drugs? Will there be
booze after the prom? But though past genera-
tions could only fret over such questions, parents
of adolescent kids today have a growing array of
tools at their disposal to actually find out the
answers.

Products and methods that started with law
enforcement, then moved into the workplace, are
increasingly seeping into family life. While the
first home drug-testing kits and home alcohol
breathalyzers came on the market about five

years ago, sales have recently
soared. Q3 Innovations, which
makes home breathalyzers (rang-
ing from $59.99 to $139.99), has
seen sales double every year since
it introduced its first model five
years ago. Nationwide sales of
home drug-testing kits reached
over $20 million in the year ended
in March, nearly double the figure
in 2003, according to Information
Resources Inc., a market-research
firm.

Also, home-testing kits are now
available on many more store
shelves. At first many retailers
shunned them, thinking they
would be purchased by people look-
ing to screen themselves before taking a drug test
from an employer. But they soon detected a prom-
ising market in parents of teenagers. All major
drugstore chains and places like Wal-Mart now
offer urine test kits that can detect marijuana,
cocaine, ecstasy and a variety of other drugs.
Phamatech is now pushing to get its QuickScreen
At Home kits, which retail for between $14.95 and
$29.95, on the shelves of a number of food-store
chains as well.

Some companies are now offering more user-
friendly types of tests. Psychemedics Corp. now
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